[bookmark: _Toc84334888]English | Year 7/8
2.1 Australian Identities – diversity and stereotype
____________________________________________________________________________________________________
Focus 11: Australian tourism advertising and ‘matesong’

Lesson overview
This lesson sequence encourages students to identify the use of stereotypes in tourism advertising over time, to develop media literacy and cultural awareness. The activities guide students to describe and explain the evolution of Australia’s self-representation in international marketing.

Teaching note
These activities are designed to take place over 3-4 lessons. Teachers may choose to condense or expand the activities, dependent on time constraints.

Cultural safety considerations
The cultural safety of Aboriginal and Torres Strait Islander students, and culturally and linguistically diverse (CaLD) students must be a priority when planning and delivering these lessons.
Teachers are expected to establish a learning environment that is culturally, psychologically, spiritually, physically, and emotionally safe for all students, particularly for Aboriginal and CaLD students. Culturally responsive teaching practices should aim to create the conditions for students, staff, and families to experience cultural safety in schools and remove and minimise harmful experiences, such as racism in all its forms. Teachers should remain mindful of assumptions, stereotypes and unconscious biases and apply strategies to mitigate them.
Engaging in meaningful teaching and learning about multiculturalism and anti-racism requires teachers to create the conditions for cultural safety in the planning, delivery and assessment of lessons. This includes:
· knowing students’ cultural backgrounds and understanding how this may be relevant to (or impact) the learning environment
· letting students and families know about the planned content and resources in advance so that they can prepare for the learning, and contribute where safe to do so
· knowing any cultural protocols in advance that may impact the lesson (for example, using a disclaimer at the start of a film about people who may have passed away)
· knowing the sensitive language that may cause harm (for example, removing racial slurs or hate speech in films)
· not assuming that students or staff will want to share their cultural backgrounds and lived experiences with their peers during the lesson
· not calling on students during lessons without warning about content that has the potential to make them feel uncomfortable or singled out
· allowing for students, staff and families to provide input and feedback when they feel cultural safety in the planning, delivery and evaluation of lessons
· where possible, checking in with students and seeking their feedback on the activities and learning, if they feel culturally safe to do so.
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Curriculum content
 
	Year 7
	Year 8

	Literature: Engaging with and responding to literature

	Form an opinion about characters, settings and events in texts, identifying areas of agreement and difference with others’ opinions and justifying a response WA7ELIEN1

	Explain how language and/or visual and audio features in texts position listeners, readers and viewers to respond and form perspectives
WA8ELIEN2


	Explain the ways that literary devices and language features, such as dialogue, and visual and audio features are used to create character, and to influence emotions and opinions in different types of texts WA7ELIEN2

	Share opinions about the language features, literary devices and text structures that contribute to the styles of literary texts
WA8ELIEN1


	Literacy: Analysing, Interpreting and Evaluating

	Use comprehension strategies, such as visualising, predicting, connecting, summarising, monitoring, questioning and inferring, to analyse and summarise information and ideas when listening, reading and viewing WA7ELYA3
	Use comprehension strategies, such as visualising, predicting, connecting, summarising, monitoring, questioning and inferring, to interpret and evaluate ideas when listening, reading and viewing WA8ELYA3




Learning intention
Students will learn how advertisements are constructed and critically evaluate how stereotypes are used to represent Australia.

Success criteria  
Students will: 
· explain the evolution of stereotypes in Tourism Australia advertisements from 1984 to 2019
· identify the stereotypes presented in the ‘Matesong’ advertising campaign
· evaluate the advertisement’s representation of Australia’s cultural identity in tourism advertising
· explain how tourism advertising can limit representations of Australia’s cultural diversity
· write a short-answer personal response to an advertisement that demonstrates understanding of paragraph structure.
 
Key terminology 
· Cultural identity – refers to the shared characteristics, values and traditions that define a country.
· Diversity – encompasses the range of visible and invisible attributes, experiences and identities that shape each individual. Diversity includes all human differences including but not limited to ethnicity, sex, gender, gender identity, sexual orientation, age, social class, physical ability or attributes, religious or ethical values system and national origin.
· Inclusion – occurs when people feel, and are, valued and respected regardless of their personal characteristic or circumstance, and where they: 
· have the opportunity to fulfil their individual and combined potential 
· have access to opportunities and resources 
· can contribute their personal best in every encounter  
· can contribute their perspectives and talents to improve their organisation  
· can bring more of themselves to their jobs.
· Stereotype – when a person or thing is judged to be the same as all others of its type. Stereotypes are usually formulaic and oversimplified.


Suggested discussion
· What are some common stereotypes associated with Australia as a tourist destination?
· What are some potential consequences of relying on stereotypes in advertising?
· How important is it for tourism campaigns to showcase cultural diversity?
· [bookmark: _Hlk190687550]How do you think our cultural diversity should be represented in Australia’s tourism advertising?

Activity 1: Australian tourism advertising

	Resources required:
· A3 paper for group work.




1. Ask students what comes to mind when they think of Australia (including images, people or ideas they associate with our country).
· Collate responses and highlight any stereotypes that begin to emerge.

2. Explain that cultural identity refers to the shared characteristics, values and traditions that define a country. Identity can be shaped by history, geography, language and culture and changes over time.

3. Ask students how we ‘sell’ our country and our Australian identity to other nations? 
· [bookmark: _Int_4jgXAYrr]Tourism advertising promotes and highlights the unique culture, nature and attractions of a country to encourage potential travellers. 
· Provide an overview of Tourism Australia and outline its role in promoting Australia to international audiences.

4. In groups, provide students with A3 paper and ask them to brainstorm the most appealing aspects of Australia for travellers. Topics could include: 
· Aboriginal culture
· beaches
· cities
· food/wine
· outback
· people
· unique landscapes
· wildlife.

5. Ask groups to identify the top 5 aspects of Australia’s unique cultural identity to promote to international audiences. Once completed, call on students to share their ideas.
· NOTE: Teacher should actively encourage recognition of Australia’s multiculturalism as a defining aspect of our nation’s identity that should be promoted.




Activity 2: Aussie stereotypes 

	Resources required:
· Appendix Resource #1 Fact or Fiction: Australian stereotypes
· Appendix Resource #2 Fact or Fiction: Australian stereotypes TEACHER COPY.




1. Provide students with Resource #1. Direct them to complete a simple True/False activity challenging Australian stereotypes and write a brief ‘explanation’ for each. 
· Resource #2 is a teacher copy to support a class discussion using evidence.
· Alternative: this activity could be completed as a class discussion, without a printed version of Resource #1, with students sharing their answers after each statement.

Activity 3: Put another shrimp on the barbie
Analysing the evolution of stereotypes in Tourism Australia advertisements.

	Resources required:
· Appendix Resource #3 ‘Shrimp on the barbie’ worksheet
· Appendix Resource #4 Matesong analysis worksheet
· Student access to devices (optional)
· Appendix Resource #5 Tourism Australia advertisement response.



1. Show students the ‘Wonders Down Under’ tourism ad from 1984 with Paul Hogan on YouTube. 
· Explain that this advertisement was responsible for a 40% increase in visa applications for Australia in 1984 and is credited with putting Australia on the map as a global tourist destination. 
· Distribute Resource #3 and allow students to work in groups to answer the questions.
· Once completed, discuss answers as a class.
· Explain to students that while the 1984 advertisement is charming and light-hearted, there are significant omissions in its representation of Australia’s cultural identity. It is also very reliant on outdated stereotypes. Forty years later, we are more aware of the negative impact of stereotypes and the importance of more inclusive representations of our country.

2. Show the 2019 Tourism Australia advertisement ‘Matesong’ aimed at British audiences on YouTube. Ask students to reflect on any similarities and differences between the 2 tourism ads.

3. Distribute Resource #4 to students and play the Matesong video again. Pause the video to allow time for students to complete the worksheet and allow time for students to share their answers. Examples for the first task may include:
· crowded multicultural beach
· football/sport/cricket
· vast ocean
· wildflowers and the Opera house
· Aboriginal art gallery
· female mechanic
· cricket ground
· beach and lifesavers
· Asian fisherman
· outback and Kylie Minogue
· rugged coastline.
4. Provide students with Resource #5 and explain that they will apply their analytical skills to one of the following Tourism Australia advertisements to assess its representation of Australia’s cultural identity:
· Come and say G'day | Tourism Australia (2024)
· There's Still Nothing Like Australia! (2020)
· Tourism Australia Dundee Super Bowl Ad 2018 w/ Chris Hemsworth and Danny McBride (Extended) (2018)
· Encourage students to edit their response and share with the teacher or other students for feedback.


Activity 4: Creating new representations of Australian identity

	Resources required:
· Student access to devices.



1. Explain to students that they are going to mirror the worksheet they completed when analysing the Matesong advertisement. Students will identify 10 opening images they would like to see included in a future advertising campaign for Tourism Australia.
· The images should:
· reflect a diverse representation of Australian identity and should not be heavily reliant on traditional stereotypes
· be gathered from an online search and collated onto a Word document.

2. Once students have collected their images, they should write a short rationale which explains their choices. They should consider:
· How is the storyboard different to the advertisements have examined in class? 
· What has been added/amended/changed to represent Australia? 
· How is the advertisement reflective of Australia’s current multicultural values?
Optional: Students could create their own tourism advertisement that embraces inclusivity and celebrates diversity.

Reflection 
· How has your understanding of Australian stereotypes in tourism advertising changed after the lesson?
· What surprised you the most about the evolution of Australia’s advertisements from the 80s to present day?
· What challenges do you think advertisers face when trying to represent a diverse multicultural nation like Australia in a short advertisement?
Resource #1 Fact or fiction: Australian stereotypes

	Stereotypes: Fact or fiction?
Circle if each statement is true or false and explain why you think that.

	1. Australians are laid-back 

	
TRUE

	
FALSE

	Explanation:



	2. Australians ride kangaroos

	
TRUE
	
FALSE


	Explanation:



	3. Australians regularly interact with dangerous animals

	
TRUE
	
FALSE


	Explanation:



	4. Australians say, 'G'day mate' and 'Crikey' all the time

	
TRUE
	
FALSE


	Explanation:



	5. Australians are sporty

	
TRUE
	
FALSE


	Explanation:



	6. Australians live in the outback

	
TRUE
	
FALSE


	Explanation:



	7. Aboriginal people live in the bush and follow traditional lifestyles

	
TRUE
	
FALSE


	Explanation:



	8. Australians are all blonde, blue-eyed, and tanned

	
TRUE
	
FALSE


	Explanation:







Resource #2 Fact or fiction: Australian stereotypes TEACHER COPY

	Stereotypes: Fact or fiction?

	1. Australians are laid-back.

	T/F: While Australians value relaxation and mateship, they are also hard-working, with strict rules and competitive job markets.
	Explanation: This stereotype is widely embraced by Australians, with 42% proud of their "no worries" attitude.

	2. Australians ride kangaroos.

	False: Kangaroos are wild animals and not used for transportation. Most Australians rarely encounter them unless in rural areas.
	Explanation: A humorous misconception often perpetuated by media and jokes.

	3. Australians regularly interact with dangerous animals.

	T/F: Encounters with dangerous animals are rare for most Australians, especially in urban areas. Many harmless creatures like quokkas also inhabit the country.
	Explanation: Australia is known for its deadly wildlife, such as snakes, spiders, and crocodiles.

	4. Australians say, 'G'day mate' and 'Crikey' all the time.

	False: While some Australians use these phrases humorously, they are not part of everyday speech for most people.
	Explanation: These phrases are often associated with Australian English due to media portrayals.

	5. Australians are sporty.

	T/F: While sport is widely enjoyed, not all Australians follow or play sport.
	Explanation: Sport is seen as a national pastime due to its popularity.

	6. Australians live in the outback.

	False: Australia is one of the most urbanised nations in the world, with most people living in coastal cities like Sydney and Melbourne.
	Explanation: Many believe Australia’s population primarily resides in rural or desert areas.

	7. Aboriginal people live in the bush and follow traditional lifestyles.

	False: Most Aboriginal people live in cities or towns; only 21% reside in remote areas. Aboriginality is defined by connection to culture, not location or lifestyle.
	Explanation: This stereotype assumes Aboriginal people exclusively live off the land in remote areas.


	8. Australians are all blonde, blue-eyed, and tanned.

	False: Roughly a third of Australians were born overseas, making it one of the most culturally diverse nations globally.
	Explanation: This stereotype ignores Australia’s multiculturalism.








Resource #3 – Shrimp on the barbie worksheet

	How does Paul Hogan embody stereotypical Australian traits? Consider his dialogue, costuming, body language.








[image: ]

	List at least 5 common stereotypes about Australia presented in this advertisement.


	Who is represented in this ad?











	Who/what is omitted?












Resource #4 Matesong analysis worksheet
	ANALYSIS - Matesong: Tourism Australia advertisement (2019)

	Identify 10 examples of Australia represented in Matesong and identify if each is reliant on traditional stereotypes (T), or if they present new representations (N) of what it means to be Australian.

	Representation of Australia
	Traditional (T) or New (N)?

	1. Crowded multicultural beach
	

	2. 
	

	3. 
	

	4. 
	

	5. 
	

	6. 
	

	7. 
	

	8. 
	

	9. 
	

	10. 
	

	Summarise your observations after identifying and classifying the images. Reflect if all representations are positive and why.

	

	Compare the Adam Hill and the 1984 Paul Hogan tourism ads.
	Why would Kylie Minogue appeal to the target audience of British travellers? What stereotypical Australian traits does she embody?

	
	

	How do Shane Warne and Ian Thorpe embody traditional Australian stereotypical traits? Why do you think they were chosen?


	

	
There are scenes in the advertisement which offer depictions of Aboriginal Australians. Compare the representations identified in each.


	

	Reflection
Do you think the ad effectively balances celebrating Australia’s diversity despite its reliance on stereotypical imagery? Explain your answer. 


	




Resource #5 Tourism Australia advertisement response 

Choose one of the following Tourism Australia advertisements:
· Come and say G'day | Tourism Australia (2024)
· There's Still Nothing Like Australia! (2020)
· Tourism Australia Dundee Super Bowl Ad 2018 w/ Chris Hemsworth and Danny McBride (Extended) (2018)

Take notes while watching and use the TEEL guide to support you write your response:
“Assess the representation of Australia’s cultural identity in your chosen advertisement.”

Topic sentence
The Tourism Australia advertisement [insert name] represents Australia’s cultural identity by showing [insert main idea: e.g., its natural beauty, diverse people, or unique traditions].

Explanation
This is shown through [describe what is used: e.g., images, colours, music, language] in the advertisement. For example, [give a specific detail: e.g., a scene of a beach, people enjoying outdoor activities, Indigenous art].

Analysis
This suggests that Australian culture values [insert cultural value: e.g., nature, adventure, multiculturalism, heritage]. It also makes Australia seem [insert impression: e.g., welcoming, exciting, relaxed] to the audience.

Linking sentence
Overall, the advertisement portrays Australia as [summarise: e.g., a friendly and diverse country], which shapes how people understand its cultural identity.
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