Humanities and Social Sciences | Year 9/10
3.1 Representations of ideologies and attitudes  
____________________________________________________________________________________________________
Focus: Attitudes and perspectives 
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Lesson overview
This lesson sequence examines different forms of political representation that exists in Australia, including political parties and independents. Students investigate the differences between these types of representation and the benefits of each. Students will look at the role of media during election time and develop media literacy skills to become critical thinkers.

Cultural safety considerations 
The cultural safety of Aboriginal and Torres Strait Islander students, and culturally and linguistically diverse (CaLD) students must be a priority when planning and delivering this lesson.
Teachers are expected to establish a learning environment that is culturally, psychologically, spiritually, physically, and emotionally safe for all students, particularly for Aboriginal and CaLD students. Culturally responsive teaching practices should aim to create the conditions for students, staff, and families to experience cultural safety in schools and remove and minimise harmful experiences, such as racism in all its forms. Teachers should remain mindful of assumptions, stereotypes and unconscious biases and apply strategies to mitigate them. 
Engaging in meaningful teaching and learning about multiculturalism and anti-racism requires teachers to create the conditions for cultural safety in the planning, delivery and assessment of lessons. This includes:
· knowing students’ cultural backgrounds and understanding how this may be relevant to (or impact) the learning environment
· letting students and families know about the planned content and resources in advance so that they can prepare for the learning, and contribute where safe to do so
· knowing any cultural protocols in advance that may impact the lesson (for example, using a disclaimer at the start of a film about people who may have passed away)
· knowing the sensitive language that may cause harm (for example, removing racial slurs or hate speech in films)
· not assuming that students or staff will want to share their cultural backgrounds and lived experiences with their peers during the lesson
· not calling on students during lessons without warning about content that has the potential to make them feel uncomfortable or singled out
· allowing for students, staff and families to provide input and feedback when they feel cultural safety in the planning, delivery and evaluation of lessons
· where possible, checking in with students and seeking their feedback on the activities and learning, if they feel culturally safe to do so.











Curriculum content 
	Year 9 

	Civics and Citizenship

	The role of political parties and independent representatives in Australia’s system of government.
How citizens’ choices are shaped at election time.


Learning intentions
Students will explain the role and benefits of political parties and independents in representing citizens. They will describe the benefits of media during elections as part of the democratic process and identify ways to be critical thinkers when viewing political media.

Success criteria
Students will:
· explain the role of political parties and independent representatives in Australia’s system of government
· identify their own ideological position
· outline the regulations around advertising during elections and explain the risks and benefits of this, and the potential impacts on social cohesion.

Key terminology
· Independent representative - an individual member of parliament (also known as an independent), who does not belong to any political part
· Media - refers to the forms of communication between a source and receivers including television, radio, digital, print media and the internet as well as forms of social media. The term usually refers to mass media and the ability of media to inform and influence people. Media are key players in democracies where citizens need to be informed, influenced and open to a diversity of views
· Political party - an organisation that represents a group of people with similar political philosophies or ideas. The aim of a political party is to get its members elected to Parliament so that it can hold political power and their ideas can influence the way Australia is governed
· Social cohesion - the ability of a society’s members to cooperate in the community, often demonstrated through common values, beliefs or behaviours. Social cohesion allows individuals to see themselves as part of a greater whole and creates a sense of belonging

Suggested discussion 
· Why are political parties important?
· What role do independents play in Australian democracy?
· Why should citizens be able to choose who represents them?
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Activity 1: Ideologies and representation
	Resources required:
· Student access to devices
· Appendix Resource #1 Political representation research



1. Ask students if they can think of any recent headlines showing political disagreements.
· Follow up with a discussion:
· Which perspectives are heard the most in the media?
· Do politicians represent all Australians equally?
· Teachers may want to use recent examples from the media to prompt student answers.

2. Ask students if they can name Australia’s major political parties and what they represent.
· Explain that political parties group people with similar ideologies, while independents often reflect community-specific or underrepresented interests
· Ask students how many political parties and independents are currently elected to Parliament in Australia
· Show students the PEO’s webpage on political parties which includes the current numbers in the House of Representatives and Senate to see the answer.
· Note: the PEO has a separate page on independents for additional information.

3. Ask students what the terms left, centre or right politically mean and where they think major political parties sit. 
· Note: The ABC article outlines what the ABC’s Vote Compass is and what the graph means and can be used by teachers to replicate or project

4. Direct students to complete the ABC Vote Compass quiz and to note where they sit in the final graph.
· Students may need support with certain terms or concepts while completing the quiz
· Optional: if appropriate, teachers could create the opportunity for students to mark where they sit after completing the quiz to compare the diversity across the class.
· After completing, facilitate a discussion:
· What did you notice or learn?
· Was anything surprising?
· How do ideologies shape what citizens value at election time?
· How might media, family, or culture influence your responses?

5. Create a list of the current political parties and independents in the Senate and House of Representatives before starting. Provide students with Resource #1.
· Organise the class into small groups and assign each group 2 Australian political parties and one independent MP to research.
· Direct groups to explore the party/independent’s official website as a starting point. 
· Ask a representative from each group to share the key points and reflection after completing and compare the focus or key issues.
· Ask students if the parties/independents looked at Australian Parliament fully represent Australian society? Discuss:
· What groups or perspectives are not represented? 
· Do independents focus more on certain issues? What are they and why do you think that is?




Activity 2: Shaping opinions and the media

	Resources required:
· Appendix Resource #2 Shaping opinions
· Appendix Resource #3 Shaping opinions TEACHER COPY
· Student access to devices (optional)




1. Inform students that there is currently no legal requirement for the content of political advertisements to be factually correct.
· Direct students to list points for and against this.
· Ask students if they think this should be changed and what the risks of not having requirements are.
· Note: The only laws that exist related to political advertising and relate to the access, timing and authorisation. They do not cover the content or opinions expressed.

2. Play students the ABC video about the unauthorised pamphlets that attacked independent MP Allegra Spender during the 2025 election.
· The ABC released an update on the outcome of the investigation from the AEC, which resulted in a fine; ask students if they think this was reasonable and why.
· Knowing there are no rules against advertisements being factual, ask students their opinions about this example.

3. Guide students through the ABC’s Fact vs Opinion analysis activity. Part 1 provides guidance for instructions on what to look for and how to differentiate between fact, opinion and analysis. Part 2 is a quiz to apply understanding. 
· This activity can be completed as a class or individually if students have access to devices.

4. Provide each student with Resource #2 and play the 2 clips from Gruen (10 minutes each) about the strategies used in the 2025 election campaign. Allocate time after watching to complete the application questions and go through student responses (Resource #3 has answers for teachers).
· Clip 1 - Gruen: Scare Campaigns.
· Clip 2 - Gruen: Labor’s “Secret Weapon” and Attack Ads.


Reflection
· When you can vote, will a candidate’s personal qualities or the political party they belong to be more important? Why?
· If you were to start your own party or join one in the future, what would it stand for?
· Why is the media important in a democracy? What are the risks and benefits for social cohesion?
· To what extent should regulation (by government or electoral commission) intervene in political advertising to prevent misleading or harmful campaigns? 
Resource #1 Political representation research

Research the political parties and independent MP allocated to you. Start on their official website first. After you have finished, answer the reflection questions and be ready to share your answers.

	Party:
	Independent:

	People/MPs:
	Policies:
	Key issues/ideas and background:

	Values:
	History:
	Impact:

	Party:
	Reflection

	People/MPs:
	Policies:
	1. What are some positives and drawbacks of an independent or candidate who represent a specific community or single-issue compared to a party who covers broader issues?







2. How can regional vs metropolitan contexts affect the issues independents or minor parties focus on?




 
3. How can independent representatives influence policy if they aren’t part of a party with large numbers?


	Values:
	History:
	



[image: Internal M1 copy]OFFICIAL


D25/1142236		13/11/2025[image: Internal M1 copy]
Resource #2 Shaping opinions 
Answer the following questions while watching the Gruen clips.

Clip 1: “Emotional warfare in Australian election ads”
1. Explain what is meant by “scare campaign”? Outline one example mentioned.

	



2. The panellists refer to emotional appeals used in political advertisements. Name 2 emotions that are exploited.

	



Clip 2: “Labor’s secret weapon … attack ads & Medicare”
3. What is the “secret weapon” attributed to Labor? How is it used in advertising or media?

	



4. Describe the type/method in the attack advertisement mentioned.

	



5. Identify one example of misinformation or exaggeration mentioned.

	



6. Explain what the panellists say about rules or regulations around political advertising in Australia and any effective constraints.

	



After watching
7. Explain how negative advertisements or scare tactics potentially influence voters’ attitudes toward migrants, religious minorities, or First Nations people. Use examples from the clips.

	



8. How can misleading campaigns harm multiculturalism or social cohesion?

	



9. To what extent should regulation (by government or electoral commission) intervene in political advertising to prevent misleading or harmful campaigns? What are some risks of overregulation?

	



10. Across both clips, what indicators or clues can you look for to spot misinformation or emotionally manipulative ads?
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Resource #3 Shaping opinions TEACHER COPY

Clip 1 - Gruen: Scare Campaigns
1. Explain what is meant by “scare campaign”? Outline one example mentioned.
· A scare campaign uses fear to influence voters rather than facts.
· Example: The Liberal Party’s ad claiming “life’s tough under Labor” and linking “Labor’s wasteful spending” to inflation and rising interest rates, suggesting economic ruin.
· Example: The second “horror film” style ad showing a struggling family and “disappearing mum,” designed to scare viewers about cost-of-living pressures.

2. The panellists refer to emotional appeals used in political advertisements. Name 2 emotions that are exploited.
· Fear - used to make people anxious about inflation, interest rates, or losing income.
· Sadness - shown through imagery of struggling families and economic hardship.

Clip 2 - Gruen: Labor’s “Secret Weapon” and Attack Ads
3. What is the “secret weapon” attributed to Labor? How is it used in advertising or media?
· Labor’s “secret weapon” is emotional manipulation through the Medicare card, symbolising care, safety, and stability.
· It reframes the “economy” as the “care economy,” shifting focus from financial management to compassion.
· It’s described as a “stroke of genius” because it appeals to loss aversion, people fear losing healthcare more than they value new promises.

4. Describe the type/method in the attack advertisement mentioned.
· Visual and emotional manipulation - colour drained to make Peter Dutton look “evil,” ominous sound design, and linking him to “instability” and “cuts”.
· The tagline “He cuts, you pay” is highlighted as an effective negative hook.
· Ads avoided policy debate and instead targeted fear of cost, instability, and association with the U.S.

5. Identify one example of misinformation or exaggeration mentioned.
· The Liberal ad’s phrase “Labor’s waste added to inflation” - called out by the panel as a “weasel word” and “a clever way of lying”.
· It implies causation (“Labor caused inflation”) when it only states correlation, misleading viewers.

6. Explain what the panellists say about rules or regulations around political advertising in Australia and any effective constraints.
· There is no legal requirement for political advertising to be factual.
· They describe political ads as “persuasion, not information,” built on “a cathedral of spin”.

After Watching
7. Explain how negative advertisements or scare tactics potentially influence voters’ attitudes toward migrants, religious minorities, or First Nations people. Use examples from the clips.
· Fear-based messaging narrows focus and makes people react emotionally rather than rationally.
· When used in issues like migration, these same tactics can amplify fear or mistrust of “outsiders”.
· Example: The “doing it tough” ads frame social issues as threats or blame-based - could easily be redirected to “others” (migrants, minorities) in real election contexts.






8. How can misleading campaigns harm multiculturalism or social cohesion?
· They erode trust and promote division by spreading simplified or false blame.
· Emotional fear campaigns can make diverse communities scapegoats for national problems.
· If unchecked, misinformation deepens polarisation and undermines collective empathy.

9. To what extent should regulation (by government or electoral commission) intervene in political advertising to prevent misleading or harmful campaigns? What are some risks of overregulation?
· Regulation is needed because current laws allow false or misleading statements with no consequence.
· However, overregulation risks limiting political debate or free speech.
· Balance needed: ensure factual integrity without censoring opinion or satire.

10. Across both clips, what indicators or clues can you look for to spot misinformation or emotionally manipulative ads?
· Use of weasel words like “added to” or “linked to” without evidence.
· Emotive visuals (dark lighting, sad music, disappearing characters).
· Simplified slogans (“He cuts, you pay”).
· Omission of context or comparison.
· False authority - statements like “economists agree” without sources.
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